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SAFE Glen Cove Coali/on: The Truth About Placement of Tobacco Products and Youth 
Suscep/bility 

According to a recent report from The Truth IniPaPve, point-of-sale markePng encourages 
impulse purchases and increased sales of tobacco products. It is not surprising that tobacco 
companies strategically place their products front and center, making them easy for customers to 
see. They frequently do this by entering into contractual agreements with retailers that receive 
financial incenPves in return for the placement of tobacco products in highly visible locaPons 
around the counter. These incenPves help those stores price their tobacco products lower than 
compePtors.  

In most retail stores, the cashier counter is the best place for adverPsing and is where impulse 
buying is encouraged since customers must stop there before leaving. Tobacco companies use 
this to their benefit and place their products and ads strategically around checkout counters to 
ensure the most exposure and sPmulate impulse purchases of their products. For example, in 
California, 85% of stores have markePng materials for tobacco products within four feet of the 
counter and naPonally, 85% of tobacco shelving units and 93% of tobacco displays are in the 
counter zone.  

While the tobacco industry acknowledges that products and adverPsing should be placed at adult 
eye level to avoid young children being exposed, about one-third of stores have low-height 
interior tobacco ads. In New York City, 37.2% of cigare\e, cigar, smokeless tobacco, and e-
cigare\e adverPsements were placed at a height lower than three feet. While the Tobacco 
Control Act requires cigare\es and smokeless tobacco products to be placed behind the counter, 
this does not apply to other tobacco products. Products like li\le cigars and e-cigare\es, which 
o^en come in youth-appealing flavors, are not subject to the behind-the-counter restricPon and 
may be placed on countertops in tobacco retailers where they are visible and easily accessible to 
youth. A study of tobacco retailers found that more than half of retailers (52.3%) placed e-
cigare\es in front of the counter, on top of the counter, or in mulPple locaPons, while only 47.7% 
placed them exclusively behind the counter. AddiPonally, 13.6% of the tobacco retailers, all 
convenience stores, placed e-cigare\es next to candy. 

Placement of tobacco products at the point-of-sale affects impulse purchases made by adults. 
One study used a virtual convenience store to create scenarios in which the tobacco product 
display was either fully visible or enclosed behind a cabinet (display ban). Compared with adult 
recent qui\ers in the fully visible tobacco product display condiPons, adult recent qui\ers in the 
display ban condiPon had lower urges to smoke. AddiPonally, compared with adult current 
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smokers in the fully visible condiPons, adult current smokers in the display ban condiPons were 
less likely to a\empt to purchase cigare\es in the virtual store.  

Keep aware, stay informed and avoid unhealthy behaviors. “Live SAFE”. The SAFE Glen Cove 
CoaliPon works diligently to protect youth and inform parents through prevenPon educaPon to 
avoid the negaPve consequence of nicoPne addicPon. 

SAFE, Inc. is the only alcohol and substance abuse prevenPon, intervenPon, and educaPon agency 
in the City of Glen Cove. It’s CoaliPon is concerned with all combusPble and electronic products 
with tobacco. The Agency employs environmental strategies to educate and update the 
community regarding the negaPve consequences of smoking and vaping. To learn more about the 
SAFE Glen Cove CoaliPon please follow www.facebook.com/safeglencovecoaliPon or to learn 
more about electronic products visit the Youth and Tobacco Use and Vaping Facts and Myths 
Pages of SAFE’s website to learn more about how vaping is detrimental to your health at 
www.safeglencove.org. 

The Truth IniPaPve is the naPon’s largest nonprofit public health organizaPon dedicated to 
prevenPng youth and young adult nicoPne addicPon and empowering quimng. Research is 
conducted through the Truth IniPaPve Schroeder InsPtute that produces independent research 
to provide evidence for policy change and leadership in cessaPon research. For more informaPon, 
please visit www.truthiniPaPve.org. 
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